
news
On Facebook, the largest social networking site, news is a 
common but incidental part of the experience. This infographic, based 
on a nationally representative, online survey of 5173 U.S. adults, is a 
component of a multi-part research project by the Pew Research Center, 
in collaboration with the John S. and James. L. Knight Foundation. 
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U.S. adults get news 
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Facebook users who 
visit for an hour or 

more a day get news 
on Facebook 

Facebook news 
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important way to get 
news 
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menting on news 
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Facebook news 
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links to news stories 

clicking on links to 
news stories 
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about latest news 

stories 

INTERACTIVE AND ENGAGING
Percent of Facebook news consumers who 
interacted with news stories at least some-
times by: 

Common Yet Incidental:


